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OUR LONG-TERM VISION:

Telling the Story (STORIES) of Forsyth!

We have been developing products, collateral, content, etc. all in
support of a long-term vision of story-telling as the foundation of
marketing Forsyth, building an authentic connection with visitors
and the community.



“STORY IS OUR MIDDLE NAME”
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Mayor Eric Wilson

whaym forsyth_cvb 6h-Q

Many thanks to the Friends of Georgia Power
Plant Scherer chapter for taking on the
project of painting the caboose a... See more

Forsyth Convention & Visitors
\ | Bureau is at Forsyth Convention
& Visitors Bureau.

Posted by Instagram
1h-Q

We are lucky ducks! ¢ Ms. Barbara from our

community partner, GPSTC, said she would

be happy to duck a few ¢ firefig... See more
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WE LAUNCHED A
NEW WEBSITE
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'YOUR GREAT STORY.
BEGINS IN

30 l‘d,i 9 GEQRGIA VAV

Where small town charm,
delicious dining and a vibrant arts
community meets a rich history
surrounded by naturalbeauty
ready for you to explore!




NEW SITE FEATURES

A new site built around storytelling and showcasing our resources in

a way that is accessible to visitors and partners.

>

Y Y

Blog Posts on
homepage, with
auto-refresh
Events on
homepage, with
auto-refresh
Sitewide Search
Cross-promoted
content and assets

>
>

Y Y

ltinerary Corner
Enhanced Interactive
Listings, filterable
with own URLs
Partner Portal
Planning Resource
Gallery

Fox Hunt and other
Landing Pages

YYvyy

Y

ADA-accessible
Mobile Responsive
Enhanced SEO
Enhanced User
Experience &
Navigation

Easy for CVB to
Manage/Update



WE STARTED A
NEW CAMPAIGN
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FORSYTH

It is no coincidence that if you |
rearrange the letters in Forsyth,
the word “story” is nestled
‘within. Our community is full
of so many wonderful stories to
shiare with you! Come visit us
and discover why

g

While Forsyth draws hunters, fishermen and explorers to its many beautiful spots, there
are plenty of unique ways to adventure. Resting right between ‘Macon and Atlanta and
home to rich history, exquisite landscapes, diverse foods, unique artistry and so much
more, Forsyth is the perfect basecamp for any adventure. Take time to slow down, stay

awhile and enjoy all our region offers. What story will you write?

bbb : e ) PLAN YOUR STORY AT VISITFORSYTHGA.COM

WHERE EVERY DISH HAS A
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The Ultimate Setting For An
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While Forbyth draws unt, ﬁ,oem.n 2
and exploren £0 its marly beautiful'5*

Where Every Dish Has A

STORY TO TELL ron%)ﬁm e
THE ADVENTURE COLLECTION slow down, stay awhile and enjoy all our
region offers. What story will you write?

all our region offers. PLAN YOUR STORY AT
VISITFORSYTHGA.COM

PLAN YOUR STORY AT VISITFORSYTHGA.COM




WE RAN PARTNER ADS

ON 1-75 BILLBOARD

What was Tifi C ollege? |

Joun us for an
Open House

&,
Tour the T:ft Legacy
Ezhibit
SATDLL.Z
1:301 M C onlgmelding on
”FOI:S‘AR‘?S E. Adams Street
* CENTER &

i Saturday, Dec 7
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15

MRy

.ziic *

) INVITES}YOU TO AN,
&<EXCLUSIVE SNEAK 5
5PEEKYAT OUR NEWLY?

(4
RENOVATED/EXHIBITS)
: v
[
b4 \/ﬁ '.
Rr,

\Sat | 7| D&¢
3pi - 6pm,
L | if

126 East Johnston'St!
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HOMETOWN | PARTY
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DINIMEPEARLS

HOLIDAYS
PARADE

DEC 5
7-9PM

12/7 @ SPM
4

MONROE COUNTY

CONFERENCE CENTEF

475 HOLIDAY CIRCLE

$25 PER PERJON
PROCEEDS EENEFIT HAA
JCHOLARSHIP FUNT:

+*

PARTNERS:
Historical Society

Monroe County Fine Arts

Forsyth Monroe Chamber

Hubbard Museum

Tift Alumni

& More




STARTED A
RADIO
SHOW

Hear us tell OUR STORY live on air!

Tune in to MAJIC 100FM radio’s segment Monroe Today to
catch our very own Convention & Visitors Bureau Director
Gilda Stanbery host stories about our fabulous city.

Missed the show? Just head on over to VisitForsythGA.com
to hear more and check out the Q&A blog.
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WE STARTED A NEW
“STORYTELLING” BLOG SERIES

g4 w
Agricultural and Mechawical Clas of 1923, Back row, left o right:
Joephine Harvis, *Florence May, *Luella Davis, and Annic Loy
Front Raw, et to right: *Fannic Mac Jackson and Willic Lee Busler.

Not sbown are *Mastie Bustle and *Libly Woolard. " Deceased

The Hubbard Legacy The Tale of Forsyth’s Old The Story of Hollywood &
Stone Depot Juliette

®Load More




WE
RENOVATED
THE MCHS

CABOOSE

& Partnership
with Citizens of
Georgia Power




WE STARTED A NEW

PARTNERSHIP W/ GPSTC

gatacticalol

QR CODE SCANS

®

w GREAT PLACES TO EAT:
Including 15

(I”W J restaurants just
GPSTC. s Eat 313
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World Famous
Whistle Stop Ce

Grab a business card to scan for
local shopping and dining options in
Forsyth and the surrounding area!

o
FORSYTH



WE CREATED A
NEW SUPPORT

LOCAL CAMPAIGN

FEATURING A SHOP/DINE
COUPONS FOR GROUP - TRAVEL
DISTRIBUTION & VISITORS




WE WON A 2024 GA TREND
TRAVELBLAZER AWARD FOR
OUR ACCESSIBLE FOX HUNT
AND THE PARTNERSHIP WITH




side, Hip-Hop’s Influence in Georg

2024 TRAVELBLAZERS

uly is traditionally high travel season — 3
kids are out of school, vacation days are b
pending and it time for a mic-year break.

Indoor Farmir

Growing Appenl

South Metro ClDs
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as you travel - whether you're going to]
city in the state or just around the cor
own neighborhood. (Staycations count

COURTING TOURNAMENT:
wacon

‘acon may very well be on its
the picklob
nsive

Sports and Events Center. The world's luf
pickleball facility (really) boasts

o heighbor
Gary Wh
et between January and Aprl 224 v ol
have generated $1.4 million
impact. *One tournament alone had play
states and Canada,” he says. Wheat credits
County and especially Mayor Lester Miller w
I dyng il ey ool W TR
8 plac fo both re
Amphitheoter and Hhythm & R
pickieball destination whe

Macony
his ide was be
due 10 the conversion of a tennis facility at |

BY KENNA SIMMO
70 BY M/

<REND'g

With that in mind, take a look at the 2024
recipients of the TravelBlazers awards, chosen
by the Georgia Association of Convention & Vis-
itors Bureaus (GACVB) and Georgia Trend. These
awards recognize unique tourism efforts that
involve partnerships within each community, but
they also make a handy lst of things to check out

Surpassing.

some seven years ago. “It came down t0 see-

mombarihips

ingif g an old Belk
store], because a lot of the columns inside were
10ad beasing, o0 bate ofT 1o the county engineers
0 wrban development suhorky” who fgred
out thesructural

history. The hunt starts at a life-sized statue
- named Bessie - in Lee Park. (You could say
she's fox No. 1)

The hust proved popular, s the
Convention and
responsibily for th
years. In 2023, the CVB partnered with Kare
Walker, owner and CEO of Allied Instructional

tion and with visually impaired
paopl foe more than 30 years and the it
Institute to create. e Quest - & competi-
tion that teaches \le!,v impaired
how find their way around town an
busy streets. And, in Forsyth's case, to find
some foxes.

Making the Foxhunt more inclusive required
some work. “There were things thal came up,
like Rosie, [the fox] at the Rose Theater, is up
by the marquee,” says CVB Executive Dire
£0 Gilda Stanbery
pairment wouldt be

ille ve
005 on the wal o the Rose Thestrs

Jokes hat his it fecs ke i says, adding that she now plans o add
o “we're jus - | there that gi the Foxhu
g iy o in Bealleand text. *As 0 ofen happens wi

collaborations, ides he ne
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poloef g
developerssarting o aak o

project. We ¢ w
development e for ot coms ity
This is everything we hoped it would be

FOX-FINDING MISSION
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o2 Oty Brewing Compuny saye could

be the “clover natur" of tho ciy’s foundes -
or it might harken back to nearby T\t College’s
history as a women's scho
n, the 2018 Leadership Monroe class saw a
Opporturty s crstadthe Fosyth Pt
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the little foxes?” Stanbery remen!
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you can pul it up and it will ll you the story
the focee and how 1o avige I

the site of the

first Cane Quest held in Georgla, thanks t0 the

Foxhunt. About 18 students participated, many
raveing from the Ceorgla Academy for the
Blind in nbery sayethe evet drew

close to ml Tecple wie
i

0T Fosbumoil e st
of another Cane Quest this fal,

JOINING THE BREW CREW
€

DEKALB COUNTY

It think that following a map to
xplore 12 eraft breweries in six D
ties would be its own reward —
you're right - but the selouay
coveted glassware, in the form of a comment
rative beer glass. And a T-shirt. I think we'

But the journey i its own reward, especially
if you like beer. Partcipants get ket ot o
the Discover DeKalb site eck in when
they visit one of the brewe

pol
need 600 for the T-shirt.
ies on the trail include Ce ‘ontrast Artisan Ales

downtown C Brew-
ery and Wild He:
Three Taverns Craft Brewer
pob I Ducaur, and Tuckar Beowirg Com

Tucke

a gained traction when
the Discover DeKalb team realized that despite
any number of bar crawls in Atlanta, the east
e ofthe couny et have sbing skl
urism to benefit small
Tovwirie md paty res shops,
o unkgue showesse for the
e givescodi o Do Tourism

K peting many of

Teshirts,” says Siri En varketing comm
nications manager for Discover DeKalb,

"The Tl i fr re
ognized as a TravelBlaze n 2022 and
ey e 1 ovar year - proof




FORSYTH RECEIVED MENTIONS
AND STORIES IN COUNTLESS
LOCAL, STATE AND REGIONAL

PUBLICATIONS, WEBSITES/

BLOGS, SOCIAL CHANNELS, TV,

ETC.



< Zoe Wiggins Q = Youlube Search Q &  focreate 0 @

g -

Nov 19, 2024 - &
Months of hard work in the lead up, two Brian Converse's Post ®
weeks of on event madness and then i )
Brian Converse is at Moto X Compound. e

@

When you assemble a team that's passionate, creative, and fun the results are beyond what you
could have imagined. Working with the @officialtriumph team this year has been one of the best
experiences, combining creative minds and above all being trusted to produce the best possible
work. And in the end the friendships that have cultivated through it all. There are so many involved
in these projects to bring them to life. @sb_oftheeast @zoe_wiggins @ben_treston @tykellett
@chippywood.pix @greg.willis2023 and @_kimber_kimber_ you are all rockstars and absolutely
wonderful individuals. And for my stateside mate @tfant612 thanks for always keeping it fun and
real for everyone. Looking forward to what the future has and looking forward to working with this
rockstar team aaain. Cheers . @

Zoe Wiggins
¥ Nov 19,2024 - &

| post a lot of behind the scenes pics of
the events we do. Reviews like this are

sermect G why we do them:

suddenly it's over.

November 18, 2024 - Culloden - @

australasian

NEWS VIDEOS ~ FEATURES ~ PRODUCT REVIEWS  TECHe WHERE TO RIDE SUBSCRIBE Q

I never get used to the)
getting through it, plu
well done mixed with {
ends!

MOTOCROSS

MOTOCROSS LAUNCH | TRIUMPH TF 450-RC

29 JANUARY 2025 WORDS: DANNY HAM  PHOTOS: ADBMAG

Check Out the Triumph Facility & Mikkel Haarup on

press launch of the
ace shop, the 4 test 1
< at Triumph's impres

twas a hell of a long 28 hours from the time | left home unti the time | arrived at the Hampton Inn in Atlanta, Georgla
d Triumph" sign for the TF 450-RC launch. It was
|

dark and quiet, and was definitely not
§0ing to do? Travelling solo to these events leaves me a bt lost

[CHCRONTRY

. youtube.com .
Triumph global launch. The US journc id the firs f the new TF 450-RC, and | would ride in the nd 1
Ve sngade e e Rl BT TRASERG sndleddideln hesen Riding Ricky Carmichael's Dream

o Bike! | Triumph TF450-RC

and mean ap an would have to
force mysel The tracks had tepups

2 3
blast we had a ot of aughs and by the end ofthe trip we were all mates. o [+ Y}
L =

i & 1 Like () Comment (<) Send () Share
Triumph Motorcycle Launch - an economic il Oocmmare ot S

impact that exceeded $250,000! (in November) ™ ™z o e =




plates

Macon

Oliver's Corner Bistro
Nutrient dense ingrediens like sunfloyy
seeds, berties, and edamappe are packed
010 this mixed greens salad, along with
8oat cheese and pickleq ginger dressing,

-

Juuierte
| Fried Green

| Tomatoes

The Whistie Stop Cate
Portake n the quintessential
Southen experionce of eqting
these hand-siceq, batterae
deep-fiied tomatoes servgy
Witha creamy secret seusg
Stthe site where Frioq Groc
Tomatoes was fimeg;

| H&HSoulFooq
Gregg Aliman, who was

| fanofthe restourant, woug
GPPIOVE of this flufty biseqyr
F55rinG ried chicken ang

2+ SAVOR GEorai 2024

TOP CULINARY

NCES
1°°U|‘:2c:rNTS LOCAL DRINKS EXPERIE|
RESTA

FAVORITE

d in Savor

ila in Forsyth feature .

SGO| Tac';)'z %1-(|;qu|:0’£ Spots” and the Whistle Stop
eorgi

Cafe in “50 Dishes You Must Try



NATIONAL
GEOGRAPHIC

[he folksy lictle Whistle Stop
Café in Juliette gained worldwide
fame in the movie Fried Green
Tomatoes (1991) and continues to
serve its signature dish straight up or
in a salad, as well as other Georgia
favorites like fried chicken and cat-

fish fillets.

thewhistlestopcafe_juliette Get Fried! Get Fried!
Get Fried!...

The Whistle Stop Cafe was featured in
Na tiona/ Geographicls . 50 Sta tes[ 1 OOO ;:;mmmmm,mgmwmm“‘"‘SW’“S"SSicpCaté in Juliette, tesnocung'003"0”""‘“:"N

Eats
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Story by Candace Dantes
Photos by Kevin Dantes

my 2 une Morrow far right)
oo b ko o
' Circuit that came through Middie
dma June with her husband
ate Grandpa Am
hter (my auntie) Kathy Ed
M

= (e ORI

86 maconmagazine.com | June/uly 2024

7’.&

Macon
Circuit

Magazine Chitlin’
Feature

ootwork like

Georgia, validating the “Godfather of
Soul" in his silver-tongued Southern
drawi. *He could twist across that
Macon City Auditorium stage on

one foot like it was nothing.” Evans
flashed back to his pre-teen Chitlin'
Circuit days, a smile in his tone.
“Now, that Otis Redding had a voice
of excellence,” continued the retired
Norfolk Southern Railway agent and
longest serving commissioner in

the history of Monroe County. “They
were both quite the entertainers,” he said - artists who
knew how to grow their then “social audiences” among the
Georgia pines.

ginning

ghteluby ke joints,
and dance halls and toured a segregated nation - par\lcularly
inth untilthe weso
gifted perf nagers, and

participated in these traveling pleducbans
network earned its name from soul food chitlins (or cmuemngs)
- meat scraps left over from hog killings enslaved Black pe p\
able to repurpose as a meal and that evolved into a Deej
delicacy. The hidden hotspots often served chitlins while Biack funk,

Although the circuit has since faded into mostly memories, Macon
pped a modern tou
bop-a-1oo-bop echoes in the here and now.

Junefluly 2024 | maconmagazine.com 57

MACON-S188 COUNTY | DAY TWO.
SHTURDAY MORNING

JONES COUNTY | SATURDAY EVENING

'BALDWIN COUNTY | DAY THREE | SUNDAY MORNING

ey e et
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WE APPLIED TO 9 GRANTS,
& WERE AWARDED 8

(2) Norfolk Southern Grants
(1) Central Georgia EMC

(2) Georgia Power Foundation

(1) Southern Rivers EMC
(1) Georgia Council for the Arts
(1) Citizens of Georgia Power

(Didn’t Receive) Georgia Humanities Grant



Fox5 Live News Weather Good Day Sports Contests Email More

WE S U F F E R E D A Overnight fire damages Forsyth
FIRE CAUSING Westembottique |
DAMAGE TO
BRANDED
STARR & THE -

FORSYTH, Ga. - Fighters have put out a serious blaze that broke out at a

) FOX |

downtown Forsyth business overnight. Trump orders Guantanamo

Bay detention center for
migrants after signing Laken
The fire broke out overnight at the Branded Starr Western Boutique on Riley Act
West Johnson Street in the city's downtown area.
Missing: Clayton County man
disappears while making
DoorDash delivery

Belk announces closure of
Kennesaw store




WE SURVIVED AND
HELPED EVACUEES
THROUGH HISTORIC
HURRICANES HELENE &
MILTON




WE
MOVED! LA
AGAINI -




...and a whole lot more.



COLLATERAL DISTRIBUTION

The CVB distributes visitor guides, rack cards, and other materials
promoting Forsyth and its tourism partners in the following places:

>

YYYX

Forsyth Welcome
Center

1823 Artisan Guild &
Gallery

GPSTC

Forsyth City Hall
Monroe County
Annex lobby

12 hotel & KOA
lobbies

> State Regional VICs

(@)

@ OO O=O OO

(@)

Augusta
Columbus
Lavonia

Port Wentworth
Ringgold

St. Mary’s
Tallapoosa
Valdosta

West Point

> SWAG bags for
groups/events

>
>

Chamber office
Industrial
Development
Authority Office
Whistle Stop Cafe in
Juliette
Honeycomb and
shops in Juliette
Hello Neighbor
packets for
newcomers



ADVERTISING

Welcome Home magazine (local)
Forsyth KOA Guide (local)

High Falls State Park Guide (local)
Monroe County Reporter (local)
Majic 100 Radio (local)

> Atlanta Magazine > Georgia Grown magazine

> Southbound Magazine >  Georgia Great Places

>  Southern Living Magazine >  Fall Getaway Integrated Campaign
> Georgia Magazine > Culinary/Holiday Integrated Campaign
> Georgia State Parks > ExploreGA.org

> Atlanta Falcons Yearbook >  Festivals.net

>  Atlanta Braves Yearbook > Travel Lead Follow Ups

> Discover Georgia Outdoors >  Welcome Center Visitors

> USA Today > \VisitForsyth Social Media

> Billboard on I-75 (x2)

>  TRIPinfo.com

>

>

>

>

>



MISCELLANEOUS

> Updated displays in:

(@)

Q) % O @R Q0O 0 20O

Q020 -0

Hotel and KOA lobbies

City Hall lobby

1823 Artisan Guild

Forsyth Antiques & More

GPSTC lobby

County Administration lobby
Planning & Zoning office

Health Department

Hubbard Museum & Cultural Center
Monroe County Historical Society
Museum

High Falls State Park

Several Juliette shops

Monroe County Chamber

Monroe County Development Authority
Welcome Center




MISC. CONT’D

> Community Marketing Assistance > PLUS PR assistance for the above
Grants for: groups and:
o  City of Forsyth o Monroe County Historical Society

Tift Alumni

Forsyth Main Street
Forsyth-Monroe Chamber
City of Forsyth

o  Monroe County Fine Arts Center

o Telling Our Story Black History Museum’s
Juneteenth Celebration

Forsythia Festival

AOH'’s Autism Festival

SRIM Center

Hubbard Celebrations

Green Tomato Festival

Chamber’s Hometown Holiday Parade
Anchor of Hope Golf Tournament
Chamber Golf Tournament

Chamber 5k

Knuckleball Golf Tournament

Georgia Prison Wardens Association Golf
Tournament

(OEA0LTHON O]

5502 OO 200 FeOaaE O - 02510



2024 WELCOME CENTER VISITOR LOG As of 9/6 we had to cancel
meetings, groups, and exhibits

Januar 69 Jul 131 for the balance of
Y y 2025
e CVBA meetings moved
February 90 AUgUSt 190 e  Canceled events/meetings:
o GPSTC job fair
o Burruss job fair
MarCh 1 36 September 29 o Backlot Players meetings,
u ntll 9/6 auditions, rehearsals

o Pop up for Branded Starr
o Main Street Trick or Treat

April 127 City Manager asked to close WC o Hometown Holiday
. . . Parade/judges
9/6; people still came even with G
May 129 dark office and counted another 65 S Gl Pl A recebtion
before stopped tracking 10/18 and exhibit
J o  MoCo Sports Hall of Fame
une 98 exhibit

o Local History/railroad exhibit
by Denise Collins

Q1+Q2 649 Q3+Q4 415 e Upcoming exhibits canceled:
o 2025 A Year of Celebrations:
(compared to 345 in 2023) (compared to 440 in 2023) featuring...
o MCHS Jubilee
o Hubbard Alumni 40 years
2024 TOTAL: 874 o Backlot/Rose 30 years
(compared to 785 in 2023) 9.« CVB 10 years



2024 Visitor Guide

Distribution

Total Number of ~11-13k
Guides Given Out 2024 Event
, , Outreach
Compared to ~8-%k in 2022 & ~10-11k in 2023
Total 15+
2024 SWAG Distribution Number
of Events
Total Number of 7,030 CVB
Swag Bags Given Attended
Total Number of 61 Total 37,000+
Groups Distributed Reach
to




Southern Living Travel Leads Other 2024 Travel Leads

January 68 July 70 Georgia State Parks 110
February 78 August 47 Compared to 62 in 2023
March 89 September | 83 gzgai:; Fall JAﬁsteC)
April 246 | October | 387 Compared to 1244 in 2023
May 288 November | 195

June 126 | December | 109

Q1+Q2 895 Q3+Q4 891

(compared to 1145 in 2023) | (compared to 719 in 2023)

2024 TOTAL PRINT-SOURCED

2024 TOTAL: 1786 LEADS: 2080
(compared to 1864 in 2023) (compared to 3195 in 2023)




2024 Data from Partners

PARTNER EVENTS ATTENDEES HOTEL IMPACT OTHER IMPACT
Anchor of Hope 2 ~300 total | ~1-3 rooms
MC Conference Center | 146 2-300+ ea. | N/Abutevents
are 1-4 days
Green Tomato Festival | 1 (2 days) | ~4000 ~26 hotel
nights
Many; Ex for | _ _ - Days Inn was the hotel with the most
SRIM Center 1 10-day 100 350/day 500 room bookings followed by Red Roof Inn =-we
event >> (~2250 total) nlghts had 6 hotels that benefited from the

program--along with local vendors such
as Walmart and uber/independent
shuttle services. | can also add that we
employed a number of local vendors for
various maintenance and renovation
projects, plumbing Septic System
landscaping, grading, trash removal,
fencing.




PARTNER EVENTS ATTENDEES HOTEL IMPACT OTHER IMPACT

GPSTC Many 2023: 50,526 | 2024: 56,796 | 12.4% increase

MC Historical Society visitors book is in storage due to renovations — estimated 624 visitors + more than
1,620 volunteer project hours in 2024

1823 Artisan Guild Plein Air 21 5 room nights (3 The local hist.oric depot and Tift college
Event . campus provided the workshop
Ovemlght; 1 two background for artists. The participants
nights) were able to enjoy our downtown

restaurants for lunch and dinner. The
three workshop instructors were taken to
dinner both nights. There were monetary
awards for first, second, and third place

artwork.
MC Fine Arts Center 3 concerts 1706 total
62 student 500 ave./event
events
4 dance
recitals

GHSA State ~700 (400+ part.
Play Comp. with families)




PARTNER

(MC Fine Arts Center
Continued)

EVENTS

Food Truck
Frenzy

Am. Legion
State
Oratorical
Contest

GHSA

Football
Officials
Training

GHSA

contest
officials
training

Quarterly
Bright from
the Start
Meetings

ATTENDEES

200+

~150

HOTEL IMPACT OTHER IMPACT




DNR PARTNER VISITATION OCCUPANCY LOCAL JOBS ECONOMIC IMPACT

High Falls State Parks 338,466 53% 390 $51,588,285

Dames Ferry Campground | 102,338 56% 103 $13,590,486

We requested attraction/event information from the following groups, but they did not respond. The CVB

promotes their events generously and consistently through print, digital, direct email, newsletter, SM,
displays, visitor centers around the state, etc.

1.
2.
3.
4.
S.
6.
7.

Forsyth Golf Club

Forsyth MainStreet

Hubbard Museum & Cultural Center
Telling Our Story: Black History Museum
Forsyth- Monroe County Chamber

Rose Theater

Meadows Clay Sports




Website Traffic (All Channels)

2024 2023 % Change

Total Sessions | 21,625 34,050 -27.7%
Total Users 18,631 28,166 -33.9%
New Users 18,464 28,567 -35.4%
Total Pages 35,574 49,163 -27.6%
Viewed

Engagement 51.76% | 43.81% +18.1%
Rate

Avg. Session 2m 10s | Tm 36s +35.4%

Duration

Total Sessions by Month

January 1206
February 1098
March 1573
April 1593
May 1822
June 2193
July 1861
August 1497
September 1409
October 3513
November 2041
December 1952



SEO: Organic Search Traffic to Web

Duration

2024 2023 % Change
Total Sessions | 9,775 3882 -1.08%
New Sessions | 82.24% |82.16% +0.10%
Pages per 1.60 1.65 -2.84%
Session
Engagement 66.85% | 74.86% -10.70%
Rate
Avg. Session 2m 31s | 2m 56s -13.93%

Overall we were down about 1% for

the year in organic traffic.

> While that may initially not sound great
we were up 17% through the first seven
months. This drop in traffic was due to
the website redesign, which is a very
normal side effect of a new website.
Search engines will often lower the
position of a website until they are
certain the new website is valid and a
helpful tool for consumers.

That being said, our site visibility has
increased by 10.5% and we have
categorically closed the year up on

every search term we are tracking for.

> In short we took the hit this year
organically to see significant growth in
the future. The other item of note is the
decrease of about 30% in overall
website traffic. The website redesign is
the primary reason for the drop, but
launching some more social media
campaigns this year may help.



Keyword Rankings Aug 28

city of forsyth georgia 7
forsyth ga 19
shopping in forsyth ga 9

things to do in forsyth ga 13

restaurants in forsyth ga 100
motels forsyth ga 41

hotels in forsyth ga 72

Dec 31

~ &~ B~ b

25
29

Diff
+3
+15
+5
+9

+93
+16
+43

Volume

480
8100
110
170

2400
140
10




Top Pageviews
> The top two organic landing pages in 2024

Home 21% were the Homepage and Food and Drink.

Food & Drink 9%, > The average position for our optimized
keywords rebounded significantly after an

Outdoor Attractions 6% initial decline following the website update
in August. The current average ranking is

Summer Events 4.5% position 11, with several keywords now
ranking within the top 4 on Google.

About City of Forsyth  3.5%
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